TGroup Marketing Method®

BLOG PUBLISHING Checklist
Whait This (s

It might be tempting to "set it and forget it" when it comes to publishing your blog post. But
hitting publish is just the beginning. Go through this checklist to make sure the post is ready to
be shared and read. It might seem tedious, but it will help you avoid costly mistakes.

Your Checklist Svmmary

D Check all hyperlinks: external URLs should all open in new tabs.

D Check the author is correct.

D Check the categories.

D Check the title and meta description.

D Check formatting - check on desktop and mobile.

D Are there links to other evergreen/core pages (aka crosslinks?).

D Does the link to your call-to-action (CTA) work?

D Read the post start to finish. Fix any typos or grammatical errors.

D Re-read title, headings, and sub headings. Look for typos. Yes, check again!
D Verify that the URL is correct and in the right sub-directory such as /blog/.

D Check the blog feed page (usually /blog) and make sure the excerpt text matches the
post and that the image shows up correctly and looks good.

D Check your images for size and social sharing - make sure it looks good when shared!
D Submit your post URL to Google Search Console and request indexing.
D Optional: Republish via LinkedIn Publisher and on Medium.com.

D Share across your social networks immediately. If you have time, go ahead and schedule
another round of social a few weeks out too!
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Checkdlist etail ¢ Sereen Shots

If you need more detail the first couple of times you publish, read on!

Check all hyperlinks: external URLs should all open in new tabs.

e Open your newly published blog post.

e Click on every link and make any links to other websites open in new tabs.

e [f they open in the same window/tab, go back into Edit mode and verify that each link is set
to open in a new tab.

Text

Visual  Text
Paragraph v B I = &= €€ = = bad
[(] © < CopyThe Content

e — AviEQ Q¥ 3OO

As odd as it sounds, we recommend starting with implementation first to get
comfortable with the platforms. Once you understand the basics, move on to
more formal training. We like to recommend all of the Hootsuite and Hubspot

training cou e. You'll need
3 jon. ite. «
to be as goOc[https //education.hootsuite.com/ ].@ "
Link options

7 k] rm rm 1 =

Insert/edit link x

Enter the destination URL

URL [ https://education.hootsuite.com/ ]

Link Text [ Hootsuite ]

Open link in a new tab

Or link to existing content
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Check the author is correct.

e Make sure the correct author is showing on your blog post.

¢ If not, edit your post and make sure you select the correct author.

e If you don't see the "Author" section, you may need to show it under "screen options" in the
top right corner from the admin side of WordPress.

Author

Michelle Tresemer (mtresemer) v

s to activate this option. Q

o

¢ If choosing an author is not an option, you may need to install a plugin in order to achieve
this functionality.

Categories A

Check the categories.
All Categories Most Used

e Ensure you have selected appropriate categories and tags (if

Content Marketing Primary
you use them) for your blOg pOSt! Social Media Make primary.
() Advertising

C] Analytics and Measurement

() Digital Marketing Strategy &
Tactics

() Digital PR
() Graphics and Design

+ Add New Category

Copyright 2020 Tresemer Group Inc. | www.tgroupmethod.com
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W . SE0Ttlet Descistotion,

Check the title and meta description.

Education Note: This section isn't just for SEO (search engine optimization)! When you share your
post on social media, this content is what is pulled into the Facebook post. Check to see that the post
will look great in a Google search or when shared across social media platforms.

e We recommend the Yoast plugin (free) for SEO. Head to that section (or wherever your SEO
section is) and verify that your title and description look great!

SEO title @ |Insert snippet variable

Slug
socizisinediasstart
Meta description © |Insert snippet variable

D | Youve got Facebook set up, LinkedIn linked up, and Twitter ready to tweet. Everything looks great -
the graphics even match! Now what? Try starting here. |

Tip: Go for clear over clever in these sections. Make sure it's clear what the post is about. If you get
too clever it makes readers work too hard and can decrease clicks.

Check formatting - check on desktop and mobile.

¢ Simply go to your post on your mobile device!

Where te Start with
J‘wi/d M&&/ﬂ/ﬂ/

Advanced Tip: If you're up for a challenge, you can
test your post on multiple screen sizes using Chrome
Developer Tools.

e Right click on your blog post and click "inspect".
e You'll see a little icon to view as a mobile device.
e Select different devices and have fun! ﬂ

So you've decided to join the social media craze.
You've got Facebook set up, Linkedin linked up,
and Twitter ready to tweet. Everything looks

great - the cover images even match!
Copyright 2020 Tresemer Group Inc. | www.tgroupmethod.com

Now what? How often should you post? Where

do you post? What's the tone? Where do you
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B ¢ Cross Links

Are there links to other evergreen/core pages (aka crosslinks?).

Education Note: Whenever you craft a blog post, we recommend linking to other "evergreen" pages
on your site. These are the core pages of your site. You can also link to other relevant blog posts.
This helps search engines (and people) discover related content and helps position you as an
authority on the topic you're writing about.

e Review your post and look for opportunities to link to other pages of your site. If you can't
find anything to link to, rethink your topic or plan a new post.

e Look back at your previous blog posts. Could you now add a link to old posts that link to this
new post?

. 7. Call-to-fiction (CTA)

Sesial Medva

Have questions about hiring freelancers,

Does the link to your call-to-action (CTA) work?

wondering what to look for in an agency partner,

e What s the action you want readers to take?
Ensure you have a clear call-to-action.

e Check to see that the link to that action works!
Sounds obvious, but make sure you give it a
double check. Whether it's a hyperlink, button,
or something else, verify that it works!

or just want to talk about your 7-day trial run?

Reach out to us!

If you're sure if your accounts are optimized and

ready for the 7-day road test, we recommend

running through our DIY SeldEIRNIEGIE]
SlainIFEIRNGERIGEN] course. It only takes a

couple of hours to make sure you're ready to

turn on the social media faucet.

DIY or Done for You

) —————"1&

~ Social Media
Optimization Roadmap h
Read the post start to finish. Fix any typos or
grammatical errors.

e We know you've probably read your post
several times, but we tend to catch stuff after
we've hit publish. It's weird, we know.

¢ Read through and fix any typos or
grammatical issues.

Social Media Optimization
Roadmap

For small business owners who know they should
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W 7. Headings

Re-read title, headings, and sub headings. Look for typos. Yes, check again!

¢ Go back and specifically check the title and all headings and sub headings.

e Especially look for misuse of apostrophes and inconsistent capitalization.

¢ If you don't have any headings, consider adding some! It helps readers scan for relevant
content. Keep headings short and specific (remember: clear over clever!)

Make sure the URL is correct and in the right sub-directory such as /blog/.

e Verify that your URL is in the right folder/directory in the URL (usually under /blog/).
e Check your URL for words such as it, the, and, or, etc. Take out those words. The url should
be short and sweet with the main keywords.

‘ Where to Start with Social Media

Permalink: https://www.tresemergroup.com/blog bocial-media-start @y OK | cancel

@ Classic Mode Gutenberg Editor

TRESEMERGROUP

DATA DRIVEN MARKETING

Check the blog feed page (usually /blog) and
BLOG

ensure the excerpt text matches the post and that - . -
Jigital marketing ne! tips, tricks, tutorials, and

the image shows up correctly and looks good. i i '

cool stuff

e Go to your main blog page and make sure your
new post looks great!
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B (e

Check your images for size and social sharing - make sure it looks good when shared!

Education Note: Site speed is important for search engines as well as site visitors. Help your site
load quickly by resizing your images before uploading to your site. We shoot for less than 100k per
image. Use Canva or Photoshop to resize.

e For your "Featured Image" in WordPress, we recommend a 1200x628 pixel image. This size
tends to work great as featured images if they are automatically put at the beginning of
your blog post and it's ideal for social sharing.

¢ There are two places where you can designate your social sharing image in WordPress - the
Featured Image section or via Yoast or similar tool. It depends on how your blog is coded,
but most of the time you only need to make sure your Featured Image looks good. If that
works, you don't need to mess with the Yoast social section.

Yoast SEO

Featured Image a
@ SEO @ Readability e Social
Facebook ~
Do you want to preview what it will look like if people share this post on Facebook? You can, with Yoast SEO Premium.
Find out why you should upgrade to Yoast SEO Premium
Facebook Title
If you don't want to use the post title for sharing the post on Facebook but instead want another
title there, write it here.
Facebook Description
If you don't want to use the meta description for sharing the post on Facebook but want another
description there, write it here.
4
Facebook Image
. . . If you want to override the image used on Facebook for this post, upload / choose an image here.
Click the image to edit or update The recommended image size for Facebook s 1200 by 630 pixes.
) ([upload mage ][ clear mage
Remove featured image
Twitter v

e Loginto Facebook and go to the Debugger tool:
https://developers.facebook.com/tools/debug/sharing/ and paste in your blog post's URL. If
it looks great, you're good to go. If not, you'll need to adjust the Featured Image section or
upload a separate social sharing image into the Yoast social section.

facebook for developers ocs Tools Support My

Webmaster Sharing Debugger Batch Invalidator

TRESEMERGROUP.COM
Where to Start with Social Media | Tresemer Group
You've got Facebook set up, LinkedIn linked up, and Twitter ready to tweet....
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W 5. Google Seasch Consolle

Submit your post URL to Google Search Console and request indexing.
Education Note: Google Search Console is sort of like picking up the phone, calling Google, and
telling them you have a new post you'd like included in their search index. This step can get your

post indexed and on Google's radar faster.

¢ Loginto Google Search Console (https://search.google.com/search-console) and submit
your new URL for indexing.

= Google Search Console Q  https://www.tresemergroup.com/blog/social-media-start/| X

Page changed? REQUEST INDEXING

B . OPTIONAL: Linkedllnand Medivm

Optional: Republish via LinkedIn Publisher and on Medium.com.

Education Note: If you are working on expanding your personal brand reach, consider publishing
on LinkedIn as a LinkedIn Publisher or on Medium.com. Ideally, you can adjust your blog post a little
bit and republish on those platforms and link back to your original post.

e Have your blog post author publish similar versions of the blog post on LinkedIn and
Medium.com.

e Share those articles across social networks. We like to boost LinkedIn for $20 for a little
extra oomph.

. 5. Jhﬂaﬁf

Share across your social networks immediately. If you have time, go ahead and schedule
another round of social a few weeks out too!
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