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Short Title for Reference 
Blog Post V1 | Author Name | Q3-2019
How to Use this Template
This template ensures we include everything needed to publish and share the post. 
We’ve included:
· Blog Post Basics: What you need before you start crafting your post.
· Tips: Keep these in mind along with some helpful resources.
· Content Outline: The basics of what to include for the structure of your post.
· Images: Placeholders for your images.
· SEO: What you’ll need to write for SEO
· Social Media: Placeholders for your basic social posts.
Blog Post Basics
	Blog title:
	[insert title]	Comment by Michelle Tresemer: You will start with your working title and revisit it at the end to make sure it still matches your content.

	Author byline:
	[insert name of author to be published by]

	To be published by:
	[target publish date]

	Focus themes or key phrases:
	[any keywords targeted in the post or key themes that the writer should keep in mind when crafting content]	Comment by Michelle Tresemer: No need for keyword research! Think about the core phrases (your topic cluster) and jot those down here. You want to keep these in mind as your write to focus your content.

	Target length:
	[insert target length – we usually recommend 700-1200 words]

	Special notes:
	[any notes to coder or social media person about this post]

	Categories:
	[categories from your blog so the coder knows how to tag it on the site]

	Cross-link to evergreen content/pages/products: 
	Listing other relevant content on your site you can link to. This is good for users and SEO.
· Cross link URL 1
· Cross link URL 2
· Cross link URL 3


Tips
Writing
We recommend following the basic essay format of introduction, body, conclusion, and call-to-action. Keep it simple and target an eighth-grade reading level. 	Comment by Michelle Tresemer: If you use the Hemingway App it will flag you on your writing level. 
Software
We highly recommend the Hemingway App. Trust us, it’s pretty cool. 
Coding
We use Word as our templates because it’s easy to cut and paste straight from Word to Wordpress without having to recode in the heading styles and hyperlinks. This might sound confusing, but once you start coding up some blog posts you’ll see why. We use Word styles for our headings on purpose. Try to stick to the styles in the Home Ribbon in Word when formatting your content and you’ll be happy you did when it comes time to publish your post. 
Image Tips
· Image sizing: As a rule of thumb we recommend sizing your images to 1200 pixels x628 pixels. This gives you a lovely featured image for your blog that will double as your default social sharing image (ya know the image that pops up on Facebook when you share a link?). 
· Image sources: We use UnSplash time and time again (totally free) although we also have a subscription to Design Pickle and Envato Elements which both cost money but are amazing resources.
· Image quantity: I bet you thought you just needed one image per post. We recommended creating 2-3 complementary images. Here’s why: if you write a blog post with lots of great content, you’re going to want to share it on social media more than once. Make a few extra images to swap out when you share your next round of social posts so your audience sees something fresh. 
· [bookmark: _GoBack]Image file naming: Name your images with a little thought. Use hyphens instead of spaces and try to incorporate the main topic theme/keyword of your post if appropriate. Do not stuff keywords into the file name but try to make it relevant to your post topic. A proper file name would look like “post-theme-awesomeness.jpg.”
 


Blog Post Content
Introduction Paragraph
Outline to readers what you are going to tell them about – ideally teach them about. This should correspond to the Body Points below. 
Body Point 1 Subhead (h2)	Comment by Michelle Tresemer: When crafting this, go back and look at your focus themes and make sure this reinforces your topic. 

Your main body headings should be treated like mini blog post titles. They should introduce the reader to the section. 

Tip: if you read nothing but this section, would it make sense as a stand-alone mini-post? Does the “title” (the heading) make sense with the content below? If so, you’ve written a solid heading. 
Main point (h3)
· Internal crosslink (if applicable): 
· Sources: 
· Image ideas (if applicable):
Your main point will go here in this paragraph referencing the notes above in the bullets.
Body Point 2 Subhead (h2)
Main point 1 (h3)	Comment by Michelle Tresemer: If you need more subheadings, that’s great! Be descriptive with these. 
· Internal crosslink (if applicable): 
· Sources: 
· Image ideas (if applicable):
Your main point will go here in this paragraph referencing the notes above in the bullets.	Comment by Michelle Tresemer: It’s okay to have multiple paragraphs in each section but keep them short and simple. If you use the Hemingway App it will flag you if you’re getting too wordy or complex. 
Main point 2 (h3)
· Internal crosslink (if applicable): 
· Sources: 
· Image ideas (if applicable):
Your main point will go here in this paragraph referencing the notes above in the bullets.	Comment by Michelle Tresemer: The first line of each section should be your thesis and introduction to the section. This sentence is key, especially when you write social posts. 

Hint: when you’re all done, these sentences will turn into your social posts! So write them cleanly and your social posts will practically write themselves.
Body Point 3 Subhead (h2)
· Main point
· Internal crosslink (if applicable): 
· Sources: 
· Image ideas (if applicable):
Conclusion Point (h2)
· Wrap up what you just said above and recap that you fulfilled the promise of information in the introduction
· CTA	Comment by Michelle Tresemer: Your CTA should be more than “contact us.” Is there another post they would enjoy reading on a related topic? Can they join your Facebook Group or like your page to engage further? Do you have something related they can download? 
· CTA text concept
· Links to: 
 
Images
Below are image ideas to be used in the blog post as the featured thumbnail or in social media posts:
[Paste thumbnails of featured image and alternate images for social sharing]
Image 1: Alt text (alt text is the little text that shows up when you hover over an image or what you see when an image hasn’t loaded in your email. Search engines use this to help figure out the context of the post and the image)
[Image 1]
Image 2: Alt text 
[Image 2]

SEO
Title: Title goes here (keep it short and sweet) | Your Company Name
URL: /blog/title-goes-here
Description: Proper SEO description goes here (keep it short with a call to action such as “Learn how XYZ works.” Think of this as about the same length of a tweet. 	Comment by Michelle Tresemer: Don’t stress about length when you’re starting out. Keep it really short and include your key focus theme.	Comment by Michelle Tresemer: Keep it VERY short with hyphens instead of spaces and remove words like “as,” “the,” “of,” etc. Keep it all lowercase as well. 	Comment by Michelle Tresemer: Like I said! Think of this as about the same length of a tweet. Should end with a call to action if possible such as “discover” or “check out” type of language to encourage clicks. 



Social Media	Comment by Michelle Tresemer: We like to keep social media with the blog post so you can quickly refer to the post for inspiration (and cutting and pasting your introduction sentences for each section!
Facebook
Facebook post goes here	Comment by Michelle Tresemer: Depending on the length of your blog post, we generally recommend shooting for 2 Facebook posts, 1 LinkedIn post and 3-5 tweets. Of course, it depends greatly on your priorities, but we find that mix works well when starting out. 

Another FB post can go here
Twitter
Tweet 1 can go here
Tweet 2 can go here
Tweet 3 can go here
LinkedIn
LinkedIn post can go here
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